PROPOSALS

This metric displays the raw number of proposals units receive, including individual proposals,
roundtable session proposals, and papers session proposals. This gives a relative measure of the extent
to which the field of interest represented by the unit continues to reflect a major area of interest and
work for a significant portion of the Academy’s membership.
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PROPOSALS, Cont’d.
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SESSIONS

The average number of sessions a unit sponsors each year, including all cosponsored sessions.
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SESSIONS, Cont’d.
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ATTENDANCE

This metric displays the average self-reported attendance at all sessions. It provides a relative measure
of the constituents’ commitment to the ongoing life of their unit.
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ATTENDANCE, Cont’d.
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ACCEPTANCES

This datum reports how many proposals the average unit accepted. It includes individual paper
proposals, roundtable session proposals, and papers session proposals.
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ACCEPTANCES, Cont’d.
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SELECTIVITY

Dividing the number of acceptances by the number of proposals yields a measure of a program unit’s
selectivity in its review of proposals.
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SELECTIVITY, Cont’d.
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Proposal Ratio

The number of proposals divided by the number of sessions yields a relative measure of how many
proposals a program unit receives per allotted session.
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Proposal Ratio, Cont’d.
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COSPONSORSHIPS

The number of sessions a program unit sponsors with other units.
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COSPONSORSHIPS, Cont’d.
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COLLABORATIVITY

Dividing the number of sessions a program unit sponsors with other units by the total number of
sessions yields a relative measure of a unit’s appeal to those outside the fields of specialization that
normally participate in the unit’s programming.
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COLLABORATIVITY, Cont’d.
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COLLABORATIVITY, Cont’d.
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